DISH DOCTOR

Ask usany questionsor problemsfaced by you in the cour se of your
business. Our DI SH DOCTOR will try and answer them in the best
way possible, in the simplest terms, avoiding the unnecessary use of
technical terms where possible. The service is available free to our
readersand subscribers.

Send Your Queries To: Dish Doctor, 312/313, AWing,3"“Floor, Dynasty Business
Park, Andheri Kurla Road, Andheri (E), Mumbai — 400059. or

Email: manoj.madhavan@nm-india.com. Now you can WhatsApp Your Dish
Doctor Queries To: +91-91082 32956

DIGITAL ADDRESSABLE SYSTEM
(DAS)

Q: Explain about Digital Addressable System
(DAS) and itsoverall benefitstothe consumers

Vijaypath Singhania, Rourkela

Ans.: Digital Addressable System isaservice in which
TV channelsare sent over network indigital and encrypted
form with addressablefeature. Only authorized users can
receive channels using a Set-Top-Box (STB) and TV set.
The authorization is given by the service provider. This
systemisableto carry large number of TV channels, radio
services and other value
added services. In this
system, the consumers
can choose channels/
services of their choice
and pay only for the
channels/services that
they choose.

The Multi-System
Operator (MSO) and its
linked local cable
operators (LCOs), DTH (Direct to Home), HITS (Headend
inthe Sky), IPTV arethe service providersin DAS.

The earlier cable TV system was predominately
analog in nature. In case of analog cable TV system, the
TV channels were sent in analog and unencrypted form.
Theanalog cable TV system could carry up to 80-100 TV
channels only. In the analog system, the consumers did
not have an option to choose channels/services of their
choice and pay accordingly, rather they had to pay for the
entire bouquet of channels offered by the cable operator.

On the other hand, the capacity of aDASismuch
higher thantheanalog cable TV system. A consumer under
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DAS is able to choose channels/services of his choice
and pay accordingly. A Set-Top-Box (STB) isrequired for
receiving the channelsin DAS.

Both are digital addressable systems. In DTH
service, TV channels are directly received by the
consumer from the satellite using small dish antennas
located at the Customer’s premises. In DAS enabled
cable TV, the transmission is made through the cable
network.

THE BENEFITS

TheDAS offersfollowing benefitsto the consumer.

«» Consumer gets better signal quality for all the
channels.

+ Consumer gets more choice of channels. DAS
supports HD and 3D channels.

++» Consumers can choose the channels on a-la-carte
(individual) basis and pay only for the channels
chosen.

% DAS can offer value added services such as triple
play with broadband, movie on demand etc.

¢+ Electronic Programme Guide (EPG) can be provided
in DAS which makes it easy for the consumer to
select aparticular channel or serviceinasimpleand
user-friendly manner.

These features, amongst the others, provide a
much improved viewing experience to the consumers. B
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